What your web guy/gal will never tell you about getting
visitorsto your website

Discover the challenges of getting website traffic when you are competing
with over 15 billion I nter net pages

Tuesday, 1:30 PM
From: Allen Oelschlaeger

Dear Martial Arts School Owner,

More and more people are going to the Internet to find local businesses. In fact, it won't
be long before the Y ellow Pages are dead, having been completely displaced by local
Internet search.

Most martia arts school owners think this means that they need awebsite. So they spend
hundreds to thousands of dollars to develop one --- and, in almost every case, they
discover it wasatotal waste of their time and money (please see our report titled "8
mistakes that make 99% of websites a total waste of time and money).

See, for most local businesses, a website's sole pur pose should be to generate leads --
and the vast majority of local business websites don't gener ate any.

Why? WEell, one of the primary reasons is that almost all of these websites don't get much,
if any, traffic.

That's one of the dirty secret of the Internet that most web developers rarely discuss with
their clients. Instead, they focus on such things as graphics, colors, technology, and
content -- all with the goal of creating a"cool" website.

But, you could have the dlickest site on the planet, and it'satotal wasteif few people
seeit --- which isthereality for the vast majority of sites.

Obvioudly, it isn't your web developer's financial interests to tell you this dirty secret
("pay me abunch of money to develop a cool website that no one will see")

... that is, unless, the web developer is promoting themselves as a SEO (search engine
optimization) expert. Then you might hear that other sites have the problem of not
getting much traffic --- but not theirs do due their magical SEO techniques.

What you won't likely hear isthat L ocal Search Marketing (what you need) isatotally
different than National Search Marketing (what they probably know).



A web developer who promotes themselves as a SEO expert is probably knowledgeable
on how to get traffic from all parts of the world but knows nothing about getting
interested prospects who live within afew miles of your martial arts school to visit your
website.

So, bottom line -- as a local business owner, don't expect to hear much about the
challenges of getting your website any visitors.

But, relative to having success on the Internet, here is the most important point that you
will never hear from your web gal/guy.

Developing an online presence for a local
business should NOT start with a website

Sure, if you know how to do things right, investing in awebsite may be the right decision
for your martial arts school --- but thisisn't where you should start.

Instead, you should initially focus your Internet strategy on making sure your
businessisaccurately listed in all of the local search engines, local search directories,
and local online phone directories.

See, as| said above, the way people search online for alocal business within afew miles
of their home is completely different than how they search for a national business.

To search for anational business, people are looking for company websites. But, when
searching for alocal business, they might be just looking for a phone number, an address,
or alisting of businessesin a particular category.

To meet this need, an entire new industry has emerged called L ocal Search, which
includes such players as Google Local, Yahoo Local, Local.com, TruelLocal.com,

Y ellowPages.com, Switchboard, com, SuperPages.com, Y elp, MojoPages, InsiderPages,
YellowBot, INfoUSA, Amacai, and Acxiom.

These companies exist solely to assist peoplein finding local businessesin their
community. Therefore, your first priority should beto have an accuratelisting in all
of them -- before you even think about developing a website.

Again, despite that the fact that everyone who pays attention to the Internet should know
about the Local Search industry, it will be frozen day in July before you'd ever hear about
it from most web developers.

Why? Two reasons:

1. Telling aclient about the Local Search industry isn't good for the web development
business — because it leads to a website being secondary need



2. Submitting business data to these Local Search companiesis complicated and time
consuming --- so thisisn't an easy areain which to make money

See, to have alocal business accurately listed with the local sitesisfraught with
problems.

Firgt, itisalot of confusing and time-eating work. Y ou have to:

e ldentify al the companies with which submit your business data
e Find the web page on the Internet at which you can make your submission

e Typeyour business datainto the form at each web page you find

o If any information changes, re-submit your data to make sure it is up-to-date

But, thereisalarger problem.

Through manual submission you can only submit a small subset of the data you want
listed about your business --- so these free submissions often don't do your business much
good.

What to do about this seemingly intractable situation
So far in this report, I've made the following points:

o With almost everyone going to the Internet to find local businesses, it is
absolutely essential that your businessis easily found on the web.

o Getting awebsite found isavery difficult proposition —which is why most local
business websites generate few, if any, leads.

e You'll rarely hear web developers disclose how few prospective customers will
actually see the cool websites they create

e SEO expertsrarely know much of anything about Local Search Marketing

e For alocal business to develop an online presence, they should NOT start with a
website. Instead, they should first make sure their businessis accurately listed in
all of thelocal search engines, local search directories, and local online phone
directories.

e Manual submission of business datato local search sitesis complicated, time
consuming, and limited in the amount of data that can be submitted

It isthis seemingly intractable situation that caused us, at the Martial Arts Marketing
Network, to develop our Website Traffic Generation Services.

We understood how important it was for our Network members to have their business
easily found on the Internet --- but no viable solution existed to make this happen. So, we
decided to create a solution ourselves.



Our Website Traffic Generation Services come in three versions — Silver, Gold and
Platinum.

The Silver version should be the starting point for any martial arts school Inter net
presence —no matter if they already have a website or not.

With this service, we create an online local business profile that serves as a central
master repository for a school's business data, which we can then efficiently submit to the
most important local search sites.

Hereishow this service works:

1. Y ou complete our online form that includes 26 fields of data about your business and
submit adigital version of your logo

2. We review your submission, correct obvious mistakes, reformat your logo for optimal
viewing on the Internet, and add keywords specific to your business category

3. We use the data and logo from your submission to create an online business profile
page which resides on our online directory. In many cases, this profile — because it is so
optimized for the search engines — can actually show up higher in organic search results
(e.g., Google, Y ahoo) than the website for alocal business.

4. We submit your data via a national online data aggregator to over 45 local search sites
(representing over 85% of local searches).

5. For double coverage with some search sites, we manually submit your datato the
major playersin Local Internet Search (e.g., Google Local, Yahoo Local, InfoUSA).

6. Y ou can modify your business data at any time using our online form and we will
update your online business profile and resubmit your data to the local search sites.

Here are the benefits of our online local business profile

1. Ensuresthat all of the most important local search sites have complete and
accur ate information about your business— so that:

o No matter where a potential customer islooking for information on the Internet,
they will find your business and the information will be correct.

e Thelocal search siteswill rank your business higher in their listings (when alocal
search site has incompl ete and inaccurate information about a business, they are
lessinclined to position that business prominently in their listings).



2. Provides a web page about your businessthat deliversthe following:

e An online business presence with complete an accurate information about your
business that is optimized for the organic search engines - which also includes
your logo and a map showing the location of your business.

e Another way for people to find your business beyond the local search sites.
e Anexterna link to your website (if you have one) which does two things:

1. Provides another way for peopleto click through to your website
2. Increases the ranking of your website with the search engines (Google, especialy, uses
external links to determine rankings)

The good news s that, due to the efficiencies we have as aresult of providing this service
for many martial arts schoolsin our Network, we can price the Silver version of our
Website Traffic Generation Service at just $249 per year.

M or e advanced traffic-building services for martial arts schools that
already have a website

As| said above, having awebsite should NOT be your starting point on the Internet.
However, once you have an online local business profile, it is the obvious next step.

But, here isthe problem -- 99% of local business websites are nearly useless (for more
on this, please see our report titled: "The 8 mistakes that make 99% of websites a total
waste of time and money").

If you read this report, you'll learn that, to get new students from your website, there are
ONLY two thingsthat matter: Traffic and Conversion. You want lots of prospectsto
visit your site and you want a high percentage of them to contact you.

In other words,

Traffic + Conversion = New Students

What is so disappointing is how few website devel opers understand this fundamental
principle.

That's why we developed our Digital Enrollment Director. We felt the martial arts
industry needed a website solution that actually worked as a lead generation and prospect
follow up tool.



Our DED hasthefollowing features:

Includes all graphics, text, photos, reports, and newsletters -- all created by
professionals with the specialized skills to develop website content for a martial
arts school.

Offersinformative content which pre-sells visitors on why they should enroll in a
Network-member school and positions our clients as the authority in martial arts
and child character devel opment.

Provides multiple compelling offersto get visitors to provide their contact
information it is possible to follow-up with interested prospects.

Provides a mechanism to automatically stay in touch by email with visitors who
aren't quite ready to make a decision.

Offers the ability (viathe best CM S system on the market) for school owners to
manage all aspects of the system - including uploading images and videos -
without the need for any technical expertise.

Provides al of the ongoing technical maintenance services related to hosting,
domain registration, software updating and site monitoring.

Asgreat as these features are, we knew that our DED would provide no valueto
martial arts school ownersunlesslots of visitors cameto the website. Therefore, we
did the following:

Configured the DED to enable optimal use of the main website-traffic-building
methods.

Optimized content for the high-volume keywords and phrases used by individuals
searching on the Internet for amartial arts school in a specific geographic area.

Thisiscaled "on-site' SEO. However, we knew that "off-site" SEO can account for 80%
of the difference in search results so we devel oped advanced off-site traffic-building
services that we include with the Gold and Platinum versions of the DED.

These servicesinclude:

Development and maintenance of the online local business profile describe above
Complete management of a pay-per-click advertising program (including all
advertising costs) using Google AdWords and Y ahoo Sponsored Search.
Submission of website to local business directories, national martial arts school
directories, and the major search engines

Management of an online classified advertisement campaign

Devel opment, maintenance and promotion of two national martial arts websites
which include a school directory with links back to the websites of all DED
subscribers

Implementation of a social medialink program with MySpace and Facebook



The end result isthat our Digital Enrollment Director delivers on our goals of creating a
system that delivers TRAFFI C (prospects finding and visiting the website) and
CONVERSION (visitors deciding to contact the school) --- and, as aresult, the Network
Members using this system get several new students per month from their website,
without spending a fortune, wasting their time or even caring how it works.

However, we discovered that there were some martial arts school owners who were
relatively happy with their existing websites --- but they weren't getting much traffic.

So, in response, we created a Gold and Platinum version of our Website Traffic
Generation Services. Hereiswhat isincluded with each.

WTGS Gold —Basic Website Traffic Generation Services -- adds Basic Website
Traffic Generation Serviceto the Silver version (online local business profile)

e Manage and pay for Google and Y ahoo pay-per-click service with expert
selection of keywords and optimization of ad copy

classified ad sites)

e Submit website to over 15 online martial arts school directories with link back to
website

e Regular submit website to major organic search engines

WTGSPLATINUM —Premium Website Traffic Generation Services -- adds Social
Media Link Program and Blogging Technology to WTGS Gold Above

e Social MediaLink Program
Set up school "group” and school "profile" pages on MySpace and Facebook
Regularly submit DED to over 30 social bookmarking sites

Provide detailed instructions for school students on how to join your school's group and
how to add links from their social networking pages to those of the school

e Blogging Technology
Allows school staff/studentsto easily add content on aregular basisto website

Includes setting up WordPress blog technology on site domain, installing 12 plugins to
enhance search engine visibility and eliminate spam and adding video upload capability

The cost of these servicesis asfollows (again, the SILVER version costs $249 per
year):



WTGS GOLD —Basic Website Traffic Generation Service

e Set Up Fee: one payment of $345
o Monthly Fee: $199

WTGSPLATINUM — Premium Website Traffic Generation Service

o Set Up Fee: one payment of $545
o Monthly Fee: $299

In addition, with all versions of our Website Traffic Generation Services, we offer
something unheard of in the Internet marketplace —the Martial Arts Marketing
Network TRIPLE GUARANTEE.

o Guarantee#1: 90-day pay nothingif you aren't thrilled

Y ou can use the Digital Enrollment Director for 90 days and, if you are not thrilled, welll
give you a100% refund. The truth isthat, if are services aren't working for you, we really
don't want your money.

e Guarantee#2: Cancel anytime with no penalties

The Digital Enrollment Director has no long term contract. Therefore, you can cancel at
any time and the monthly charges will stop that month. Y ou are never "locked in" to any
long-term commitment.

e Guarantee#3: Norisk / unconditional

Thereis NO fine print. Y ou are either happy with the Digital Enrollment Director during
the first 90 days or you get your money back - PERIOD. Then, from 90 daysto forever,
you can cancel at any time with no penalties.

Our TRIPLE GUARANTEE demonstrates how confident we are that our Website
Traffic Generation Services will work for you. Bottom line, we're taking all of the risk.
Y ou have a massive amount to gain (more students, better student retention, greater
school efficiency, higher value upgrades, less hassles) and nothing to lose!

How to Order our Website Traffic Generation Services

| hope this report opened your eyes to the challenges of getting your martial arts school
visible on the Internet --- and the importance of having an online local business profile
asthe starting point for your Internet strategy.

If you do nothing else on the Internet, you should --- at the very minimum — purchase the



Silver version of our Website Traffic Generation Services for $249 per year.

However, if you want to do more, then you have two options — purchase our Digital
Enrollment Director (CLICK HERE to learn more) or subscribe to our Gold or
Platinum Website Traffic Generation Servicesfor your existing website.

The simplest way isto just call our Customer Support Center (10 AM to 9 PM CST
Monday through Friday; 10 AM to 3 PM Saturday) at 888-893-8952 so we can take your
order over the phone.

The second option isto order online. Just go to http://mamnetwor k.com/wtgsor der,
select which version you want and complete our secure online order form.

Oncewereceiveyour order, hereiswhat will happen next:

1. You'll get an email from us acknowledging your order and asking you to complete our
online form that includes 26 fields of data about your school and to submit adigital
version of your logo.

2. We will use the data and logo from your submission to create an online business
profile page which resides on our online directory.

3. We will submit your school data via our national online data aggregator to over 45
local search sites (representing over 85% of local searches).

4. If you purchase the Gold or Platinum versions of our Website Traffic Generation
Services, we will launch a sophisticated Local Search off-site SEO effort for your website
—including manual submission to search directories, managing an online advertising
campaign, and implementing our social medialink program

Certainly, if you have any questions after reading this report, | encourage you to give us a
call.

Thanks for taking the time to read this rather lengthy report. Again, | hope you gained
some real benefit fromit.

Allen Oelschlaeger
Co-Founder, Martial Arts Marketing Network

P.S. Once again, to order the Digital Enrollment Director, you can either call our
Customer Support Center (10 AM to 9 PM CST Monday through Friday; 10 AM to 3 PM
Saturday) at 888-893-8952 so we can take your order over the phone—or go to
http://mamnetwor k.com/wtgsor der_and order online.




